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IMPROVING YOUR DONATION PLATFORM

Today’s Speakers

Carla brings over 9 years of marketing 
experience to the FNY team. During her 
time at Montclair State Campus 

Recreation she helped re-brand and 
strengthen their digital presence on social 
media, web, and email. 

She offers a unique and personalized 
approach to digital marketing 
implementation and strategy. 

She holds a Master’s degree in Business 
Administration and a Bachelor’s degree in 
Sociology.

Giselle a versatile digital marketing and 
communications leader with 20+ years of 
experience building multi-platform 
engagement programs – across social, 
email, websites, search, and earned and 
paid media – to fuel growth for purpose-
driven organizations. 

She grew the International Rescue 
Committee's digital program from a 
single site and 10K social fans to 4 global 
sites, ~2+ million social fans, and $28 
million in online revenue. She also helped 
build successful online services for 
Weight Watchers and Consumer Reports. 



Agenda
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1. UX trends & best practices

2. How to start optimizing

3. Guess the test



UX TRENDS AND BEST PRACTICES
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UX TRENDS AND BEST PRACTICES

Online usage has shifted post-COVID.
• More screen-time, on more devices (especially mobile devices)

• More demand for “frictionless” transactions and commerce

• More people signed up to online subscriptions (music, movies, Peloton)

• People expect more personalization, customization

• Users guarding their personal info/privacy – platforms using this as a selling point.

… What does this mean for your donation form?
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UX TRENDS AND BEST PRACTICES

Best Practice: Go mobile first
50% of nonprofit website visits came from 
mobile users. Mobile accounts for 39% of 
donor transactions

– M&R Benchmark Report, 2021

• Mobile experience leads:

• Fewer words

• Simple layouts

• “Stepped” processes; or scroll-a-ble forms

• Big buttons and fields, optimized for 
thumbs.
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UX TRENDS AND BEST PRACTICES

Best Practice: Offer flexible payment options
When digital wallets are enabled, people see 
11 – 14% lift in mobile conversion rates. 

– Classy Benchmark Report, 2021

Means a revised user flow

1. Select donation amount

2. Select payment method

3. Enter info

New data questions?

• What user data are you able to capture.

• How are you enabling  recurring transactions
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UX TRENDS AND BEST PRACTICES

Best Practice: Integrate recurring giving
Upfront monthly “nudge”

In progress “nudge”

Prompt prior o completion
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UX TRENDS AND BEST PRACTICES

Best Practice: Create personalized experiences, while 
respecting donor privacy
75% of consumers are Extremely or Very 
concerned about the privacy of their personal 
data. – Consumer Reports Survey, 2020

By end of 2023, third party cookies will be a 
thing of the past for Google. Firefox, Mozilla, 
etc. have already phased them out.

The future of targeted marketing

• Topic based marketing

• Contextual marketing

• Re-targeting, based on 1st party data
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UX TRENDS AND BEST PRACTICES

Future Best Practice: Add currency options
Prepare to add new currency options…

Crypto Giving Tuesday campaign for 2021 
generated $2.4 million in 2021

- The Giving Block

45% of crypto owners gave $1,000 or more to 
charity.

- Fidelity Charitable Study



HOW TO START OPTIMIZING
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HOW TO START OPTIMIZING

How to improve the user experience on your donation 
platform
Use Google Optimize to test landing pages for 
general donation pages and campaigns

Identify the objective of the general donation 
page and test:

• Long form versus short form copy

• One-time versus monthly gift as default?

• Other ways to give?

• Format the donation process differently by 
steps rather than a long form?
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HOW TO START OPTIMIZING

Ways to effectively use the donation form

• Placement on the front page for special 
campaigns

• Keep copy brief and include an action for the 
audience to take.

• Include different payment options like Apple 
pay, Google pay, etc.

• Include other ways to give below the form only 
on the general donation form unless you are 
pushing DAF specially for a campaign then you 
want to have a separate web page set up to 
promote it.
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HOW TO START OPTIMIZING

Campaign Donation Forms

• Set up a campaign/segment tracking matrix.

• Personalize each form by audience type.

• Ask strings need to be relevant to campaign 
CTA and audience.

• Post donation automated thank you's need to 
be set up and then drive audiences to 
a welcome series if they're new to the file.

• Add automated pop-ups on the form for those 
hesitating to make a gift for monthly 
campaigns especially.



GUESS THE TEST
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GUESS THE TEST

Text Heavy vs. Text Light
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GUESS THE TEST

Monthly vs. One time

A. Monthly vs. one-time listed side-by-side (one time select) 

B. Tabbed monthly vs. one time select



CONTACT: carla@faircomny.com

THANK YOU!
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